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Communication

+RZ HDV\ GL] FXOW LV LW IRU \RXU HPSOI

It is easy. Nevertheless, additional software upgrades are
in the pipeline for unlocking further potential to improve
working processes, for example by integrating the
FRPSDQ\ (53 UHVRXUFH SODQQLQJ

How has the APS changed your employees’ work over the
last four years?

$W AUVW WKHUH ZHUH D IHZ DGMXVWP
SURFHVVHV RI DOO D]Z HPSOR\HHV EXW
DIWHU D IHZ ZHHNV $V , PHQWLRQHG Y&t
have been considerably reduced and now everybody has
pose - showcasing high-quality vehicles. The cars became more time for sales. For instance, previously the sales-
dusty too quickly there. It was a great idea on paper, but SHUVRQ KDG WR GULYH WKH FDUV DZD\ \
in reality they are currently just two parking spaces. simply a case of parking the vehicle in the tower, and it is
WDNHQ FDUH RI $00 SURFHVVHV KDYH E
, ZRXOG ZRUN ZLWK GL[HUHQW EXLOGLQJ AUPV IRU WKH FRQVW
ruction work. We had a few construction problems, e.g. Would you choose a Skyline APS again?
issues with water tightness (poorly designed terrace),
which took a lot of time and patience to resolve. That <HV GHAQLWHO\ ,I , KDG WKH FKRLFF
was nothing to do with Skyline Parking, the tower or the the tower - the actual vehicle store - into the ground
parking technology though. and plan an eye-catching, spacious sales centre above.
$V 6N\OLQH 3DUNLQJ LV QRZ DQ HVWDLI
+RZ VDWLVAHG DUH \RX ZLWK WKH VPXQ WL O G PRMEPWQ MD@FG H{TWHQVLYH
support provided by Skyline employees? hesitate to place my trust in another Skyline product.

W ZDV SHUIHFW :KHQ WKH 6N\OLQH H[SHUWV YLVLW DOO DSSRLQW
ments are agreed in advance. They do what they need to
do, clearly communicate what they have done and where
there is potential for improvement. Communication is
always very valuable and open.

What do your employees think of the parking tower and
how do they use it?

(YHU\ERG\ XVHV WKH WRZHU VHYHUDO WLPHV D GD\ 2 HYHU\
morning, they put their own cars in it, then they use it

to store and retrieve sold cars. Many employees demons-

trate the tower to interested customers after a purchase

is made or a car is delivered. It has all become part of

day-to-day operations.
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